
 

 

 Lourdes strengthens its 
concentrate juice to become 
market leaders 

 

 

 
Obtain leadership in the juice industry in the mid-
term is the goal of the concentrate juice division of 
Lourdes, a company with over 20 years of 
experience in the development of concentrate 
juices in Chile. 
 
To achieve this goal, the company has several 
advantages, according to the head of concentrate 
juice area, Mr Héctor Muñoz.  Firstly, he highlights 
the plant location in the central zone of Chile that 
allows them to expedite access to the country’s 
main ports, Valparaiso and San Antonio, and, 
therefore, delivery of their products as well as 
gathering grape from both the north and the south 
of the country.  Likewise, it counts on a great 
professional team with wide experience, flexibility to 
produce what the client requires and a strong 
commitment with the client and quality throughout 
the productive chain. 
 
Secondly, there are four natural barriers in Chile, 
the Andes mountain range, the sea, the desert and 
the Antarctica, which protect it from diseases and 
plagues, reducing the needs for chemical products.  
To Muñoz this is, without a doubt, one of the best 
advantages for the juice industry, in general, which 
added to the elaboration of “virgin” juices, that is, 
without the addition of sulphur dioxide, contribute to 
differentiating element at the time to strengthen 
marketing for this type of product. 
 
Considering this important characteristic of the 
product, the company developed a continuous 
process that does not use additives, delivering a 
100% natural final product complying with the high 
standards of the food industry abroad.  
Furthermore, it has the capability to elaborate 
products according to its clients’ needs, that is, it 
can prepare red juices of 50 points up to colours of 
high intensity, of 2,000 colour points. 
 
Some of its products are red 400, red 600, red 
1000, red 4000, cabernet, merlot and concentrate 
white. 
 
Likewise, the company has developed a more 
aggressive sale strategy, which has resulted in a  

 
sales increase.  This year’s production was over 5 
thousand tonnes and there is a plan to increase 
production in a 70%. 
 
The foregoing has been possible due to experience 
and technology that has permitted the company to 
make the process more efficient maximising quality 
and minimising costs,  This concern of the company 
and its management to deliver their clients first-
quality products at competitive prices has as 
objective to create long-term relationships. 
 
Other fundamental issue for the company and 
which allows it to compete in a better way is 
international certifications. 
 
Lourdes is certified in the following standards: 
ISO 22.000, related to management for innocuous 
foods 
ISO 14.001, an environmental standard 
HACCP, to guarantee offer of innocuous foods to its 
clients 
RSE (Nestlé protocol) 
Currently implementing protocol BRC 
 
This re-launching of the company begun in 2011 
and considers a strong investment that will allow it 
to acquire a new evaporating equipment, which will 
increase production capacity and cost efficiency, 
clarifying equipment and premises improvement. 
 
Finally, Hector Muñoz stated that the commitment 
the company and the holding have is to position 
again the concentrate juice unit among the top 
productive places at domestic level in the short 
term, widen and develop new markets and increase 
exports to the destinations in which it is currently 
present. 

Héctor Muñoz, Gerente  
Área Jugos, Lourdes 


